Mr. Gunnar
AP English Language and Composition

THE RHETORICAL TRIANGLE

/_. o demonstrating knowledge
e establishing common ground
. E_THOS ers e demonstrating fairness
establishing credibility e ethical fallacies: ad hominem,
guilt by association
e providing examples and
precedents
e citing authority and testimony
e establishing causes and effects
e using inductive and deductive
reasoning
e logical fallacies: begging the
question, post hoc fallacy, non
sequitur, either-or, hasty
generalization, oversimplification
PATHOS\\ LOGOS
appealing to emotion appealing to logic

e using description and concrete
language
e using figurative language
(metaphors, similes, analogies)
e shaping your appeal to your
audience
e emotional fallacies: bandwagon
appeal, flattery, in-crowd
appeal, veiled threats, false
analogies, weasel words «—

The Reader’s Rhetorical Triangle
Logos
= Note the claims the author makes, the exigence.
= Note the data the author provides in support ottaens.
= Note the conclusions the author draws.

Ethos
= Note how the author establishes a persona
= Note how the author establishes credibility
= Note any revelation of the author’s credentialpensonal history

Pathos
= Note the primary audience for the text
= Note the emotional appeals the author makes
= Note the author’s expectations of the audience

OVER PLEASE



When reading nonfiction, note the language the autir uses to appeal to logos, ethos, and
pathos.

The Writer's Rhetorical Triangle
Logos
= Have | established the purpose for my text, anehanilized the most effective genre?
= Have | established a clear, reasonable, and logrogiression of my ideas?
= Have | addressed opposing arguments or perspeegtives

Ethos
= Have | established the appropriate persona?
= Have | established my credibility?
= Have | expressed my knowledge and expertise atfojhie?

Pathos
= Have | considered the primary audience, the tygeaokground they have?
= Does my audience agree with me or will | have tspade them of the validity of my
argument?
=  How will | make my text appeal to my audience?

When crafting nonfiction, carefully consider the language choices you will use to appeal to
logos, ethos, and pathos.

Here is the expanded triangle representing the aspes of the rhetorical transaction:
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Adapted from: http://www.westga.edu/~Idillard/coes&l101_spring09/handouts/01.14-triangle_fallaps.



